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Description :

Prsentation de I'diteurWeb site design and devel opment continues to become more sophisticated. An
important part of this maturity originates with well-laid-out and well-written content. Ginny Redishisa
world-renowned expert on information design and how to produce clear writing in plain language for the
web. All of the invaluable information that she shared in the first edition is included with numerous new
examples. New information on content strategy for web sites, search engine optimization (SEO), and social
media make this once again the only book you need to own to optimize your writing for the web.New
material on content strategy, search engine optimization, and social medialots of new and updated
examplesMore emphasis on new hardware like tablets, iPads, and iPhonesRevue de presse"For anyone who
worksin e-learning, | strongly recommend L etting Go of the Words. It will transform how you communicate
online. After reading it, the bad practices will leap off the page." --e.learning age, Nov 2014Prsentation de
I'diteurWeb site design and devel opment continues to become more sophisticated. An important part of this
maturity originates with well-laid-out and well-written content. Ginny Redish is a world-renowned expert on
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information design and how to produce clear writing in plain language for the web. All of theinvaluable
information that she shared in the first edition is included with numerous new examples. New information
on content strategy for web sites, search engine optimization (SEO), and social media make this once again
the only book you need to own to optimize your writing for the web.New material on content strategy,
search engine optimization, and social medial ots of new and updated examplesM ore emphasis on new
hardware like tablets, iPads, and iPhones



